
Business has been largely silent as agriculture struggles 

Time to dig deeper 

Corporate Australia can, and 
should, do far more for the 
rural sector, writes SIMON 
LIVINGSTONE 

AS state and federal governments 
search for answers to why sufficient 
numbers of young people are not enter
ing agriculture, the business commun
ity largely re mains silent on this issue. 

The Victorian Rural and Regional 
Committee's inquiry into how the mral 
sector can attract and retain young 
farmers and respond to an ageing 
workforce was tabled in May and the 
Senate's inquiry into higher education 
and skills training to support agricul
ture and agribusiness was tabled in 
June. 

Although the reviews offer different 
and sometimes overlapping recommen
dations, what is common between the 
two is the focus on government to fix 
the problems. 

What is missing from the reviews is 
how the business community can, and 
should, assist to address and solve the 
many challenges fac ing the mral sector, 
specifically its ability to attract young 
people to fanning. 

McDonald's recently launched a pro
gram to support British and Irish farm
ing. The program aims to help secure a 
sustainable future for agriculture by sup
porting existing farmers and helping 
young fanners int(l the indushy. 

McDonald' s conducted a study with 
500 progressive rural producers to find 
new insights into the key challenges 
they face and the solutions they believe 

Young blood: Employers of agriculture graduates have a bigger role to play in making the industry attractive. 

would offer most value. Two-thirds of 
respondents said improving the busi
ness skills of themselves and their staff 
was imperative to keeping their farm 
enterprise successful. 

As a result, McDonald's has made an 
initial investment of $1.57 million for 
training programs and research for 
farmers. 

The training provides aspiring young 
fanners with business skills needed to 

succeed in today's farming sector. 
The second project is the funding of 

new research and innovation to encour
age improvements in animal welfare 
standards by providing practical guid
ance for producers .. 

McDonald's wants to do more to 
support the industry that makes it 
money. Australian agrit.:ulturc needs 
similar investment f rom the business 
and corporate sector. 

Demands on the public purse will 
continue and as a sector we cannot rely 
so dependently on government invest
ment. 

Employers of agricultural graduates 
will need to play a larger role than they 
have done if they wish to attrnct the 
qual ity staff they so desperately seek. 
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